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GfK At a Glance 
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Consumer and Retail Panels – complementary services 

Retail Panel 
POS data
Weekly reports
Volume, Value and Retail Price
Granularity down to barcode level
Price point analysis
Total Store Analysis

Tracking Fast Elecrical Durables  
through weekly EPOS sales and price 

data

Consumer Panel 
Consumer segmentation

Retailer share of trade, penetration, 
loyalty

Reason for puchase
Satisfaction with retailers

Lost sales
Ownership and spend

Understanding consumer and the 
individual retailer behaviour
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Global Sales Research on Consumer Durable Markets

Telecom
munication Mobile ContentOpticsPhoto

Textiles StationeryEntertainment Luggage Watches
Home
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Information

technologyFurnitureSport goods

TourismGardening AutomotiveDIY/Lamps SDA/MDA/
Tableware

Consumer 
electronics
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250,000 shop worldwide deliver data every month/week to 
represent a universe of 1.2 million shops

http://www.tchibo.de/is-bin/INTERSHOP.enfinity/eCS/Store/de/-/EUR/TdTchBrowseCatalog-Start;sid=MPg4_PAeBRg47LX5PZ4ymPOWPR05n4FIjyk=?CategoryName=phase_1
http://www.mercator.com/index.asp
http://www.columbia.com/Default.aspx


Oct 25, 2007GfK Group Inteligent Energy  EuropeRetail and Technology

7

Retail Panels, EPOS data translated into Total Market insight

Data Providers (example)

Sales data feeds @ 
SKU level

Clothing,Home Textiles,Personal Lifestyle,Shoes/Insoles,Sport,TS Fashion Life
Sales EUR
W01 08 - W08 08

 
France Hypermarkets

 

   

© by GfK MS, www.gfkrt.com Chart-ID: RG1009522-niveau 2 category HYPERS 3/2008

Sa
le

s 
EU

R

30.000.000

25.000.000

20.000.000

15.000.000

10.000.000

5.000.000

0

W01 08
Sales EUR

W02 08
Sales EUR

W03 08
Sales EUR

W04 08
Sales EUR

W05 08
Sales EUR

W06 08
Sales EUR

W07 08
Sales EUR

W08 08
Sales EUR

linge maison
bijouterie fantaisie
vetements
chaussant
sous vetements
mercerie
sport et chaussures
bagages et accessoires
autres

RETAIL AUDIT  BEDDING  GB  MARCH 2008

HITLIST
BEDDING
TOTAL MARKET
SALES VALUE GBP, SALES VALUE %...
MARCH 2008

TOTAL TOTAL TOTAL TOTAL TOTAL TOTAL

NO.BRAND MODEL TYPE
SALES 

VALUE GBP
SALES 

VALUE % TOT.D.UNWTOT.D.WGTD UNIT PRICE
SALES PER 

SHOP
1TRADE BRAND/MODEL PILLOW 279,854 2.0 0.6 13.5 20.51 209.9
2TRADE BRAND/MODEL DUVET 199,851 1.5 3.1 12.7 6.44 97.3
3TRADE BRAND/MODEL PILLOW 189,792 1.4 3.0 12.5 7.95 78.8
4TRADE BRAND/MODEL DUVET 183,663 1.3 3.1 12.7 8.00 72.0
5TRADE BRAND/MODEL PILLOW 165,720 1.2 3.1 12.7 3.03 171.6
6TRADE BRAND/MODEL DUVET 145,470 1.1 2.4 11.1 9.98 60.0
7TRADE BRAND/MODEL PILLOW 134,964 1.0 9.2 22.1 27.32 5.3
8TRADE BRAND/MODEL MATTRESS TOPPER 127,668 0.9 0.6 13.3 92.69 24.2
9TRADE BRAND/MODEL PILLOW 123,716 0.9 9.2 22.3 27.30 4.8

10TRADE BRAND/MODEL PILLOW 115,861 0.8 2.9 12.4 5.00 77.4
11TRADE BRAND/MODEL PILLOW 111,990 0.8 0.3 7.0 25.01 139.9
12SILENTNIGHT HOLLOWFIBRE PILLOWS 2PK PILLOW 108,285 0.8 13.0 5.2 8.00 10.3
13TRADE BRAND/MODEL DUVET 101,901 0.7 3.1 12.7 9.77 32.8
14TRADE BRAND/MODEL MATTRESS TOPPER 100,390 0.7 6.3 18.1 115.09 1.4
15TRADE BRAND/MODEL DUVET 92,885 0.7 2.4 11.0 11.99 32.4
16TRADE BRAND/MODEL PILLOW 89,186 0.7 0.0 4.2 35.83 1,244.5
17SNUGGLEDOWN ORTHOPEADIC SUPPORT PLUS PILLOWPILLOW 87,944 0.6 9.7 24.7 12.71 7.0
18TRADE BRAND/MODEL PILLOW 85,706 0.6 3.0 12.5 3.99 71.6
19TRADE BRAND/MODEL PILLOW 82,452 0.6 9.2 22.3 13.86 6.3
20TRADE BRAND/MODEL DUVET 80,947 0.6 12.4 4.7 7.99 8.1

40% 39% 40% 39% 41%

16% 16% 16% 15%
16%

8% 7% 7% 9%
8%

29% 31% 29% 29% 27%

WK
16-19
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FOOD
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TECHNOLOGY/ENTERTAI
NMENT
SPORT/TOYS

NEARFOOD

HOME

FASHION

AUTO/DIY/GARDENING

ANY OTHER

Etc…
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Energy consumption-related features coded by GfK (1)

WASHINGMACHINES ENERGY EFFICIENCY (EU)
ENERGY CONSUMPTION (EU)
WATER CONSUMPTION (EU)
ENERGY STAR RATING (AUS)
WATER RATING (AUS)

TUMBLEDRYERS ENERGY EFFICIENCY (EU)
ENERGY CONSUMPT/800RPM (EU)
ENERGY CONSUMPT/1400RPM (EU)

DISHWASHERS ENERGY EFFICIENCY (EU)
ENERGY CONSUMPTION (EU)
WATER CONSUMPTION (EU)
ENERGY STAR RATING (AUS)
WATER RATING (AUS)

COOLING ENERGY EFFICIENCY (EU)
ENERGY CONSUMPTION (EU)
ENERGY STAR RATING (AUS)

FREEZERS ENERGY EFFICIENCY (EU)
ENERGY CONSUMPTION (EU)
ENERGY STAR RATING (AUS)

WINE CABINETS ENERGY CONSUMPTION (EU)

COOKERS/OVENS ENERGY EFFICIENCY (EU)
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Energy consumption-related features coded by GfK (2)

AIR CONDITIONER ENERGY EFFICIENCY (EU)
PERFORMANCE COEFFICIENT/COP (ASIA)

COMPACT FLUOR. LAMP ENERGY EFFICIENCY TYPE (EU)

AUDIO HOME SYSTEMS CONSUMPTION W/H
TUNER CONSUMPTION W/H
AMPLIFIER CONSUMPTION W/H
CRT-TV CONSUMPTION W/H
VIDEORECORDER CONSUMPTION W/H
TV-RECORDER CONSUMPTION W/H
PTV/FLAT CONSUMPTION W/H
DVD-PLAYER/RECORDER CONSUMPTION W/H
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Energy labels and subsidies: Case Study Spain

Explaining the effect of the introduction of the Spanish subsidy program ,Plan 
Renove‘

Consumers get minimum 50 € subsidy, if they buy a major domestic appliance
rated ‚A‘ or better.
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Sales Units % GfK Panelmarket Spain

Chart-ID: RG774179-MDA 6_by EN Eff© by GfK MS, www.gfkms.com
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Highest potential for ‚A‘ appliances in Cooking, where the labelling only started in 2000



Oct 25, 2007GfK Group Inteligent Energy  EuropeRetail and Technology

12

Sales Units % GfK Panelmarket Spain

Chart-ID: RG774179-MDA 6_by EN Eff© by GfK MS, www.gfkms.com
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Since the start of ‚Plan Renove‘ (June 2006) the sales structure in 
ES improved significantly against PT.
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Consumer Tracking: Key Services

Focus
Information services on markets and marketing in 
relation to consumer habits and attitudes in 24 
countries throughout Europe

The advantage for clients
Clients can select standardized and customized
key indicators and analyses to support, monitor
and manage medium and long-term decisions on 
product and pricing policy, distribution and 
logistics, advertising and promotional activities

Market position
European No.2 in continuous consumer research; 
market leader in Benelux, Germany, Italy, 
Austria,Switzerland, Scandinavia and in Central 
and Eastern Europe

Share of sales: 9.6%
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Microwaves in Europe1): household saturation 2002 vs. 2006

Russia

2002

2006

Ukraine

Slovakia

Poland

Czech Republic

Hungary

Bulgaria

Romania

28.4
11.3

9.72.5

70.1
55.4

33.520.9

70.456.3

81.5
63.7

25.114.2

12.44.2

1) Percentage of households owning microwave ovens
Source: ConsumerScope, Pan-European survey
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Research example: Fuel type and house vs. flat ownership

Sample: 8.100 households representative for Austria
Data collection: GfK
Reporting: GfK

Majority of house owners use wood/coal for heating,
whereas owners of flats prefer gas.
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GfK Mailpanel - UNIVERSE

The GfK Mailpanel comprisest 20.000 Householde.
Which represent the 36,2 Mio. private households in Germany

East

West

36,2 Million private german households

20.000 households

Ost

West

East



Oct 25, 2007GfK Group Inteligent Energy  EuropeRetail and Technology

17

GfK Mailpanel at a glance

… comprises 20.000 households 

… 8.000 households reporting online 

… 12.000 households reporting offline  

… representative for 36,2 Million German households 
 

 

Nicht abgedeckt sind: 
• ca. 2,8 Mio. ausländische Haushalte
• ca. 4,0 Mio. deutsche Personen, die nicht in 
privaten Haushalten leben z.B. in Senioren-
wohnheimen, Kasernen, Gefängnissen, 
Klöstern, usw.)

The GfK Mailpanel…

The GfK Mailpanel can be used …
… to conduct mailings with individual content 

… to interview representatively single consumer or 
households 

… to interview defined target groups e.g. age groups, 
education, income… 

… to conduct monthly multi content interviews 

… To conduct international comparable surveys 
 ́
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Conclusion

1 Consumer and Retail data from one source

2 Worldwide comparable figures

3 Analysis down to articlel level

4 Harmonized methodology =>comparable data 
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THANK YOU
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